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AGENDA
Setting the scene

The Youngest Millennialstoday

Beyond Millennials

Final thoughts

ÅConfident
ÅGrounded

ÅSheltered
ÅProud to be

ÅSummarizing our global snapshot

ÅMore we than me
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THESCENE
SETTING
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RESEARCH
DRIVES

Partnerships

Programming

Marketing
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ANALYSIS OF SIMILARITIESAND 
DIFFERENCESBETWEEN COUNTRIESIN-DEPTH

+

+

+

+

FIRST TRULY
EXPLORATION 
OF MILLENNIALSGL BAL
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CONTRASTEARLY 

WITH THOSE BORN 
MORE RECENTLYM  LLENN  ALS

OF THE NEXT GENERATION 
FOLLOWING MILLENNIALS

PROVIDE 
EARLY UNDERSTAND  NG
BUILD ON ±L!/haΩ{
SIGNIFICANT RESEARCHHER  TAGE:
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Expert 
interviews

In-depth
explorations

6,200
YOUNGEST 
MILLENNIALS 

(age 9-14)
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Study design, analysis and reporting
Directed by Jo McIlvennaLtd

RESEARCH APPROACH
Global quantitative online study:

Å24 countries - july 2012

ÅAdditional 8 countries ςmay 2013

Fieldwork and data processing by 
GfkNOP media and entertainment; 
Ipsosprovided fieldwork support in Saudi Arabia

Enhanced by:
ÅAdditional analysis based on quantitative survey 

of 3,400 millennialsand 665 parents of millennials(US)

ÅQualitative explorations including content analysis, 
focus groups, online QualBoarddiscussions and 
Recontactinterviews

ÅInterviews with generational experts

ÅComparison is drawn with 2006data from two 
VIMN global quantitative studies:

ÅWhere findings are shown for total sample, the 2012 
total replicates the country mix for the relevant study 
and not the full 24 countries in the 2012 study. 

In total, almost 

6,200 respondents (9-14s)
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Born 1961-1981

RECAP
GENERATIONS

Boomers
Born 1943-1960
Ages 52-69

Gen X

Ages 31-51

Millennials
Born 1982-2003
Ages 9-30

Post-Millennials
Born 2004-present
Ages 0-8
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THE MILLENNIAL 
WAVES

Born 1988-1997

First wave
Born 1982-1987
Ages 25-30

Mid wave

Ages 15-24

Last wave
Born 1998-2003
Ages 8-14
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MILLENNIALS TODAY
(The last wave ς9-14s)

THE YOUNGEST
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CULTURAL 
REFERENCES 
OF THE LAST WAVE
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ÅLazy

ÅImpatient/want instant results

ÅGet bored easily

ÅWant reward for effort

ÅSpoiled/pampered

HOW THE MEDIA 

SEES ME
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YOU HAVE

NO IDEA
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CONFIDENT
#
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9/10
OF THE YOUNGEST 
MILLENNIALS
CONSIDER THEMSELVES TO BE

VERY HAPPY

ALMOST
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Mexico 98%

Philippines 96%

France 95%

Spain 94%

Canada 94%

Thailand 92%

Brazil 92%

Sweden 84%

Russia 84%

New Zealand 83%

Germany 83%

Australia 83%

Singapore 82%

Japan 81%

South Africa 79%

Morocco 79%

HAPPIEST
WHEREARE THE 

88%Global 
Average

Egypt 67%

YOUNG 
MILLENNIALS?

% scoring 7ς10 out of 10

The Next Normal Q1 ςon a scale of 1 to 10 where 10 equals extremely happy and 1 equals not at all happy, how happy 
would you say you are in general? | Base: total young millennialsglobally ς32  countries (9-14)

Closeto the 
Global Average:

V Netherlands (88%)
V Malaysia
V Turkey
V Poland
V China
V India

V USA
V Argentina
V Greece
V Hungary
V Italy
V Nigeria
V Portugal
V Saudi Arabia
V UK
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DRIVERS OF HAPPINESS

6%
11%
11%
12%
13%

15%
17%

23%
25%
25%
26%

27%
32%

38%
40%

42%
48%

50%

Feeling in control

Looking my best

Helping people in my community

Having a faith / religion

Creating something other people love/appreciate

Using Facebook/social media

Having new clothes

Being successful

Listening to music

Having my own mobile

Having plenty of money

Being what I want when I grow up/achieving childhood dreams

Watching TV

Having lots of free time for fun and relaxation

Using the internet

Going away on holiday

Spending time with my family

Spending time with friends

The Next Normal Q2 ςlooking at this list, which are the top five most important sources of happiness for you? | Base: total young millennialsglobally ς32 countries (9-14)

47%

47%

46%

Spending time with
friends

Going away on
holiday

Having lots of free
time for fun and

relaxation

Top 3
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The Next Normal Q3b ςlooking at this list, what do you consider to be the 
top three signs of success? | Base: total young millennialsglobally ς32 countries (9-14)

HOW DO 
YOU

DEFINE SUCCESS?

8%

9%

9%

9%

9%

12%

35%

38%

42%

57%

70%

Driving a nice car

Looking good

Being famous

Having children of your own

Being in control

Owning your own home

Doing well at school

Having a job you enjoy

Being rich

Being part of a loving family

Being happy 83%

46%

39%

37%

36%

14%

11%

9%

9%

6%

5%

Being happy

Having a job you enjoy

Being rich

Being part of a loving family

Doing well at school/work

Owning your own home

Having children of your own

Looking good

Being famous

Being in control

Driving a nice car
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The Next Normal Q3 ςhow much do you agree or disagree with the following statements?
Base: total young millennialsglobally ς32 countries (9-14)

IMPORTANCE OF 
HUMOR

!ǎ ƭƻƴƎ ŀǎ ȅƻǳΩǊŜ 
having fun in life 
nothing else really 
matters

63%


