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%scoring £10 out of10 KIDS & FAMILY
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France 95% IY_IAP P I ES

Spain 949
Canada
Thailand 9
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Brazil 92%
Global
Average 88% V USA
V' Argentina
Sweden 84% V' Greece
Russia 849 V' Netherlands §8% V' Hungary
V' Malaysia Vo ltaly
S e 83% V. Turkey V Nigeria
German 839 V' Poland V' Portugal
_ VV China \VV SaudiArabia
Australia 83% \/ India V UK
Singapore 82%
Japan 81% Ve
SouthAfrica 79%
Morocco 79%
Egypt 67% T T S et et Shals SToTIRlY §5PEy and L ¢gugts not at all happy, how happy
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= Spending time with friends 50% o EHE T
—_— Spending time with my family 48% ==Kl A
= Going away on holiday 42% I =E -l e
P—) Using the internet 40% il === Ty o=
Having lots of free time for fun and relaxation 0
Watching TV 2% =
3 Being what | want when | grow up/achieving childhood dreams 27% E =B
—% Having plenty of money 26 E11l m B
R — Having my own mobile 2500 = N
’ Listening to music 250 @l j«j = - g,
- Being successful 23% =11E =
— Having new clothes 17% ==l
-— Using Facebook/social medi@ 15% o= EEI Y ==
' Creating something other pe-ople IO\I/e/appre.ciate 13% il —='IR 11
Having a faith / religion 12% =— =l 3
> Helping people in my community 11% =
—-—% Looking my best 11% il 10
R Feeling in control 6% fHili = Im 3
=3
— The Next Normal Q@looking at this list, which are the top five most important sources of happines@{dt | Basetotal youngmillennialsgloballyq 32 countries (914) 460/0
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Being part of a loving famil Having a job you gy 46%
s U7 ¥ 1
Being rich seing M 0% |
C | r— -
Having a job you enjoy| 38% Being part of a loving™ e 37% W\
oy b "\.

Doing well at school Doing well at school/w 36%

Owning your own home L% Owning your own home \

Being in control Having children off
Having children of your own
r—_ Being famous
- . Looking good

Driving a nice car

The Next Normal Q3plooking at this list, what do you consider to be the
top three signs obuccess? | Basdotal youngmillennialsgloballyg 32 countries (914)
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The Next Normal (%Ghow much do you agree or disagree with the following statements?
Base: total youngnillennialsglobally¢ 32 countries (9L
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