INCREASED CONNECTIVITY IS GIVING VIEWERS EVEN MORE COMNTROL
OVER WHEN, WHERE AND WHAT TO WATCH

THE EXPLOSION OF CATCH-UP SERVICES AND +1 CHANNELS MEANS INCREASED CONNECTIVITY MEANS THAT
VIEWERS ARE MORE RELAXED ABOUT NOT WATCHING TV LIVE USING THE TV TO ACCESS THE INTERNET IS

867

16 -34 YEARS
‘matters little or does not matter

at all if I miss a programme that
| wanted to watch’

AND THE METHODS OF VIEWING CATCH UP TV ARE WIDENING TV FEATURES AVAILABLE ON MAIN TV SET 2014/2013
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SECOND SCREENING IS STILL INCREASING, ALTHOUGH THE .
RELATIONSHIP BETWEEI THE TWO SCREENS REMAINS DISTAIMNT

WHILST SECOND SCREENING IS
COMMON PLACE, MOST

SECOND 5CREENING CONTINUES TO GROW ASTHE 54513 2014
NUMBER OF DEVICES IN THE ROOM INCREASES

. 40%
TABLET SMARTPHONE LAPTOP / NETBOOK

Dualdevice What devices do you normally have with you when you are watching TV?

PEOPLE DON'T WANT
THE DIFFERENT MEDIA
ACTIVITIES TO BE
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would like the SAME TIME AS websites for products,
content viewed on personalities or
another device to WATCHING TV adverts just shown
be displayed on the on TV to appear on
TV screen other device

| automatically

PEOPLE ARE MORE WILLING FOR TECHNOLOGY TO CHANGE THE WAYS ADVERTS ARE TARGETED TO THEM

I'D PREFER THAT THE ADVERTS | SEE WERE
TARGETED AT ME AND THE THINGS | NORMALLY BUY
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Adfuture How much agree/disagree with following statements about advertising in the future
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I'D LIKE THE TV TO SYNCHRONISE THE ADVERTS | SEE
WITH THE WEBSITES | VISIT ONLINE
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