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THE GEN Z REPORTS

GREATLY EXAGGERATED !
OF MY DEATH HAVE BEEN 



78% OF GEN Z WATCHES TV
(vs. 88% TOTAL POP)

&

93% WATCHES SERIES, FILMS &
TV PROGRAMS VIA VOD 

(vs. 79% TOTAL POP)

Source: Nationaal Media Onderzoek (NL - 2024)



GEN Z ARE 40% MORE LIKELY 
TO SET ASIDE TIME FOR THEIR 
FAVORITE PREMIUM VIDEO 

CONTENT COMPARED TO 
YOUTUBE CONTENT

Source: Video Advertising Bureau – 2023 - US



GEN Z ARE NOT LESS 
INTO LONG FORMAT TV

/VIDEO CONTENT 
COMPARED TO THE 

OLDER MARKET

Source: FOCUS Generation Next 2024 Horowitz Research – 2024 - US



Source: FOCUS Generation Next 2024 Horowitz Research – 2024 - US
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GEN Z’s ENGAGEMENT WITH TV/VIDEO ENTERTAINMENT
T2B ratings on a 5-point “not at all into this” – “very into this” scale among 18+ (n=2,042) vs GEN Z (n=984)



TV
Content
52%

Non-TV
Content
48% vs 30% 

18+ Total
vs 70% 
18+ Total

Source: FOCUS Generation Next 2024 Horowitz Research – 2024 - US

SHARE OF TV CONTENT VIEWING IN VIDEO
among GEN Z Viewers  (n=1,080)





% feeling (highly) stressed

STRESSED OUT GEN Z
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Source: Human8 OK Zoomers Study 2023



8 IN 10 GEN Z FEEL 
CALM AND POSITIVE 
WHEN STREAMING

Source: Luth + Gen Z Study - 2024 - US



38% OF GEN Z
REGARD WATCHING TV 

OR STREAMING CONTENT 
AS ‘ME-TIME’

Source: Video Advertising Bureau – 2023 - US

+19% compared to Tiktok
+21% compared to YouTube
+57% compared to Snapchat
+68% compared to Facebook
+70% compared to Instagram







7 in 10 GEN Z WOULD 
CUT SOCIAL MEDIA TO 
REDUCE SCREEN TIME; 
8x MORE THAN THEY 

WOULD CUT 
STREAMING TV

Source: Luth + Gen Z Study - 2024 - US
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A CONFIDENCE CRISIS

57% OF GEN Z
IS OFTEN LACKING

CONFIDENCE
 

Source: Human8 OK Zoomers Study 2023



Perfetti Van Melle x Datingprogramma Lang Leve De Liefde





E-SOLATION

GEN Z FEEL 3X 
MORE LONELY 
THAN BOOMERS

- 1,000H IN-PERSON
CONNECTION PER YEAR

COMPARED TO
2 DECADES AGO

Source: University of Rochester

PARADOX: 24/7 connected but lonely



FANDOM as a gateway to connection



58% OF 18-24 y.o.
PREFER TO WATCH LIVE 

BROADCAST EVENTS 
OVER VOD STREAMS & 

LINEAR TV
Source: Nevision, June 2024, US, UK, Spain, Germany, France





Premium video content (PVC) is not dead for Gen Z
More intentional viewing (ME-time) & engagement (with big role of 
TV content)

PVC offers escapism, immersive experiences to relax, unwind & 
detach from daily stresses

PVC is a crucial basis for social interactions & connection with 
friends & family and with like-minded fans (fandom)





?



39% OF GEN Z
WANT TO PAY MORE 

FOR BRANDS THAT ARE 
ON TREND OR THAT

SET THE TREND

Source: Human8 OK Zoomers Study 2023





53% OF GEN Z
TRUST PEOPLE MORE 

THAN BRANDS 
(vs 33% 44+)

Source: Human8 OK Zoomers Study 2023



Source: Decoding Gen Z - Raptive survey US – December 2024



GEN Z ARE 35% MORE LIKELY TO 
FEEL PERSONALLY CONNECTED TO 
A CHARACTER/PERSON FROM TV 

OR STREAMING CONTENT 
vs. TIKTOK CONTENT

Source: Video Advertising Bureau – 2023 - US



TV & MOVIES MUSIC SPORTS GAMING BOOKS CC

Source: STARSKY, ‘Rediscovering Fans’ Study by DATA IS MAGIC, Nov 2024, n=450 18-44 BE

Stars have superfans - content creators followers.



Source: SuperAwesome Fandoms & Passions Study, n=3,724 Gen Z & Alpha -Germany, UK & USA

73% OF GEN Z FEEL MORE 
POSITIVE ABOUT BRANDS 
THAT COLLABORATE WITH 
SOMEONE OR SOMETHING 

THEY ARE FAN OF



LIDL King of the Dupes Paul Mescal Look-a-Like contest (Dublin)



NOVELTY
ADDICTS

60% OF GEN Z
LOVE TO TRY OUT 

NOVELTIES
(vs 42% 44+)

Source: Human8 OK Zoomers Study 2023



29% OF GEN Z SAY THEY 
HAVE BEEN INSPIRED

 TO MAKE A FOOD RECIPE 
BECAUSE OF TV OR 

STREAMING CONTENT

Source: Video Advertising Bureau – 2023 - US



24 Kitchen x Pepsi







Source: Human8, What Matters Trend Report 2025 

58% OF GEN Z FEEL 
OVERWHELMED BY 
THE MANY CHOICES 

WHEN MAKING 
DECISIONS

VS. 45% AMONG OLDER GENERATIONS



59% OF GEN Z 
REPORTED SELECTING 

TRAVEL SPOTS 
INSPIRED BY THEIR 

FAVORITE ON-SCREEN 
PRODUCTIONS

Source: justfly.com – 2024 - US



GEN Z IS 21% MORE LIKELY 
TO VISIT A LOCATION 

FEATURED IN  PREMIUM 
VIDEO CONTENT 

vs. TIKTOK CONTENT

Source: Video Advertising Bureau – 2023 - US



Source: Expedia

+300% SEARCHES ON EXPEDIA 
FOR SICILY (TAORMINA) & 
HAWAII BECAUSE OF THE 
WHITE LOTUS





GEN Z ARE 33% MORE LIKELY TO 
BUY CLOTHING SIMILAR TO 

WHAT A CHARACTER / ACTOR / 
PERSONALITY FROM PREMIUM 

VIDEO CONTENT WORE 
vs. TIKTOK CONTENT

Source: Video Advertising Bureau – 2023 - US



Netflix x Google Lens during the series





MAC Cosmetics x MARVEL Black Panther Wakanda



Gen Z is finding fashion & lifestyle inspiration in PVC
PVC has a proven impact on choices in cosmetics, fashion, food & travel,…
It is driving Gen Z’s preferences & purchase decisions vs choice paralysis
TV program/personality fandom foster deeper, more credible & better
trusted engagement



READY FOR THE ZOOMERS?

DOWNLOAD FREE FULL REPORT
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